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COMMUNITY ADVISORY COMMITTEE
Meeting #2
Southeast Area Specific Plan | June 18, 2014

Agenda
 Introduction

 CAC Mission & Recent Public Participation 
Activities

 Draft Vision Statement and Goals

 Project Name

 Project Area Boundaries

 Opportunities and Constraints Workbook

 Public Comment

 Next Steps
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Introduction

 New members and anyone not present at the first 
meeting

 Updated roster available on the website and as a 
handout for binder

CAC Mission Statement
 To provide perspectives and input to the project team to

generate a project vision, identify issues and
opportunities, and formulate planning alternatives
and recommendations that will inform the Specific Plan,
which will be forwarded to decision makers for
consideration.

 The Committee's mission also includes encouraging the
involvement of other community members in the
public participation process and considering the
community's input in discussions about the Specific Plan.
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Public Participation

 In-Person
 Pop-ups

• What do you love 
about SE LB?

 Workshops 
• Vision drawing
• Pop-quiz
• Project naming

 On-Line
 Long Beach Town Hall           

• What do you love 
about SE LB?

• Vision priorities
• Pop-quiz
• What should the 

new Specific Plan be 
called?

Project Priorities
 From Long Beach Town Hall (in order of importance):

1. Traffic

2. Wetlands Enhancement

3. View Protection

4. Bike and Pedestrian Transportation Options

5. Gateway to Long Beach

6. Public Access to Open Space

7. Building Form/Architectural Design

8. Consolidate or Relocate Oil Operations

9. Retail and Hotel Development

10. Greater Mix of Land Uses 
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The following is a vision of Southeast Long Beach as described 50 years from now:

Southeast Long Beach serves a unique role as a Gateway into Long Beach and Los 
Angeles County and is home to one of the largest thriving wetlands in Southern 
California.  

People enjoy living, working and visiting here because of the diversity of uses in 
close proximity to one another including residential, commercial, hospitality, office, 
and light industrial uses surrounded by open space areas such as parks, the wetlands 
and marina making it an active area of town.   Our established residential 
neighborhoods are complemented by a broad range of uses along Pacific Coast 
Highway, our primary corridor and thoroughfare through the area.  These areas 
accommodate the many visitors to the area, as well as provide for the daily shopping 
and service needs of the surrounding community.  The area provides pedestrian 
and bike friendly streetscapes, distinctive architecture and public gathering 
spaces that also make the Southeast Area a distinctive neighborhood and 
community hub in the City. Our unique community is frequented by residents from 
adjacent cities and regional visitors alike.

Vision: Southeast Long Beach Specific Plan 2060

The following is a vision of Southeast Long Beach as described 50 years from now (cont’d):

While some undeveloped properties have been built upon, we accommodated new 
growth primarily by redeveloping and redesigning existing projects to create 
better use of already developed sites and to minimize the development of 
undeveloped properties adjacent to the wetlands.  The mix of uses and thoughtful 
building design along the corridor has reduced the number of trips made by cars and 
encouraged the use of bicycles and walking as ways to move around the area.

We are especially proud of our collective efforts to successfully restore our wetlands, 
to preserve coastal habitat and to permanently protect lands that are recognized 
as a significant local and regional asset.  We recognize that the presence of the 
wetlands contributes considerably to the character of the area and have implemented 
thoughtful and carefully designed transitions between natural and urbanized 
areas.  When residents and visitors experience Southeast Long Beach, they enjoy 
wetland, marina and distant mountain views that can be seen from Pacific Coast 
Highway.  

Vision: Southeast Long Beach Specific Plan 2060
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The following is a vision of Southeast Long Beach as described 50 years from now:
We created an effective network of roadways, bike lanes and pedestrian 
walkways to serve the uses and users in the area.   Because we have established a 
well-used and safe pedestrian and bicycle network, cycling and walking have 
become our preferred modes of transportation and contribute to the community 
character of Southeast Long Beach and our distinctive sense of place. In addition, 
our marina, waterfront, wetlands, and bike trails are all thoughtfully linked and are 
an amenity to the community that is unparalleled in this area.

Vision: Southeast Long Beach Specific Plan 2060

Project Name
 What would you call it?
 Name suggestions from 

LBTH forum and 
community workshops
• Include:

– SEADIP II
– SEADIP 21st Century
– SEACOMP

» See handout for 
comprehensive list
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Project Area Boundaries

Opportunities and Constraints Workbook

 Market Assessment: Strategic Economics
 Urban Design: CityWorks
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Workbook: Market Assessment

 Purpose of Market Assessment: 
 Understand market potential for new development 

in the Study Area
 Ensure that strategies are economically viable 
 Provide context for financing and implementation

 Land uses examined: residential, retail, hotel, 
and office

 The market assessment is not prescriptive; it is 
one of many factors that will inform the land 
use plan

Competitive Market Area
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Demographic Profile
Study Area households are 
more affluent than in the city 
and Market Area

0%

5%

10%

15%

20%

25%

30%

Under
18

18 to
24

25 to
34

35 to
44

45 to
54

55 to
64

65 to
74

75 and
over

P
er

ce
n

t 
o

f 
P

o
p

u
la

ti
o

n
Age

Population by Age Group, 2010

Study Area Long Beach Remainder of Market Area

Source: U.S. Census

Study Area has higher share of 
“Baby Boomer” and senior 
households
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Study Area households are 
generally smaller in size

Study Area households are much 
less likely to be families with 
children



6/18/2014

9

Housing Market
Study Area commands higher housing values than city
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Housing Market
 Market Area demand is 

expected to grow by 6,500 -
11,000 households by 2035

 Potential for up to 1,600 -
2,900 new housing units in 
Study Area by 2035

 Market niche is higher-end 
apartments and 
condominiums serving 
smaller households 
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Retail Market
 Study Area has existing retail concentration
 Small share of overall city retail sales
 Strengths in furniture, liquor, recreation

2.7%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

S
h

ar
e 

o
f 

20
12

 C
it

yw
id

e 
S

al
es

 T
ax

Study Area Share of City Retail Sales, by Category

Sources: City of Long Beach; California State Board of Equalization

Retail Market
 Study Area retail performs better than Market Area overall
 Retail environment is competitive, with multiple existing retail 

centers in the Market Area
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Retail Market
 Retail demand driven by new household growth in Long 

Beach and Market Area (conservative estimate)

 Study Area has potential to attract between 70,000 to 
110,000 square feet of new retail space
 Expansion or re-tenanting of existing shopping centers 
 New development on under-utilized sites or ground-floor of 

mixed-use buildings
 New tenants likely to be upscale retail and restaurants serving 

the Market Area
 Could be higher if SEADIP can capture more of the Market 

Area’s retail sales

 Constraints: Traffic congestion/circulation and competing 
retail centers

Hotel Market
 Tourism and conventions are 

growing in Long Beach

 Occupancy at existing hotels in 
Long Beach is strong 

 Study Area’s waterfront location is 
desirable for hotel development

 Projected demand for 150 to 350 
new hotel rooms in Long Beach by 
2020

 Constraints: Study Area is removed 
from the convention center and 
other hotels
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Office Market
 Citywide office market is currently 

soft with 14.6% vacancy rate

 Study Area contains small 
professional office space in multi-
tenant buildings; space performs 
well

 Study Area could attract smaller 
office development for 
professional firms, but is unlikely 
to attract major tenants or large-
scale office development. 0
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Market Assessment Questions

 Do any of the market assessment findings 
surprise you?

 If so, which ones?
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Workbook: Urban Design

 What is urban design?
 Development history & character
 Neighborhoods
 Gateways, landmarks, destinations & views
 Public realm
 Placemaking

What is Urban Design?
 A professional discipline and process that 

focuses on how cities and neighborhoods are 
designed

 Not necessarily “urban” but about place
 Products that come out of the process can 

influence physical design and are usually 
codified in a specific plan, development 
standards or design guidelines

 Also refers to the detailed design of streets and 
public spaces
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What is Urban Design?

Development History & Character

1920s 1940s

1960s 1970s
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Development History & Character

Neighborhoods
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Neighborhoods

Commercial Nodes
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Gateways, Landmarks & Destinations

Views
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Views

Views

landmark waterfront

discovered overlook
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Views

gateway framed

long view postcard

Public Realm
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Public Realm

Public Realm
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Public Realm

Placemaking
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Placemaking

The Public Realm’s Role in Placemaking
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Study Areas

Urban Design Questions

 What are some good examples of complete 
neighborhoods you’ve enjoyed (waterfront 
or otherwise)?  

 What kind of community do you envision 
for the future - where all parts are work well 
together, support each other sustainably? 
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Public Comment

Administration & Next Steps

 Next CAC meeting July 9th

 Topic: Opportunities and Constraints 
Workbook- Planning, Mobility, Wetlands

 Next Public Workshop August 6th

 Homework
 Review workbook sections for next meeting
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Timeline / Workplan


